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j2 Global, Inc. Once Again Recognized as One of Top Technology Innovators Across the
U.S.
For the Third Straight Year, j2 Global(R) Is Ranked on the InformationWeek(TM) 500 List of Leading
Technology Companies in the U.S.
LOS ANGELES, CA -- (Marketwired) -- 09/10/13 -- j2 Global, Inc. (NASDAQ: JCOM), a provider of business cloud and digital
media services, today announced that it has once again been recognized on this year's InformationWeek™ 500 -- a ranking of
the top technology innovators in the U.S. Founded in 1995, j2 is a provider of Internet services through two divisions, business
cloud services and digital media. The ranking comes on the heels of the company's most successful quarter in the company's
history, announcing record quarterly results, including a record 58% year-over-year increase in revenue, while enjoying its
highest-ever customer loyalty numbers. j2 president Scott Turicchi highlights the record Q2 results in this online presentation.
The brands of j2 and its subsidiaries include eFax® (online fax), eVoice® (virtual voice), KeepItSafe® (online backup),
Onebox® (unified communications), Campaigner® (email marketing), FuseMail® (hosted email) and Ziff Davis (digital media).
"This recognition reflects the hard work and dedication of our employees around the world," said j2 CEO Hemi Zucker. "No
matter how advanced our global infrastructure and networks become, it takes a talented team and a company-wide effort to
ensure that the technology is working efficiently and optimally. Without this type of talent and focus, it would not be possible for
us to achieve the high standards required to be ranked as one of the top technology innovators in the U.S. We congratulate
our employees for once again being the catalyst that allows us to receive this type of recognition."
"The theme of this year's InformationWeek 500 is digital business. It's a movement, rooted in data analytics, mobile computing,
social networking and other customer‐focused technologies that are turning companies and industries on their ear," said
InformationWeek Editor In Chief Rob Preston. "Every enterprise is now a digital business -- or needs to become one fast. The
organizations in our ranking are leading the way."
InformationWeek identifies and honors the nation's most innovative users of information technology with its annual
InformationWeek 500 listing, and also tracks the technology, strategies, investments, and administrative practices of some of
the best‐known organizations in the country. Past overall winners include Beth Israel Deaconess Medical Center, PACCAR
Inc., The Vanguard Group, CME Group, National Semiconductor, Con‐Way, and Principal Financial Group. Unique among
corporate rankings, the InformationWeek 500 spotlights the power of innovation in information technology.
Additional details on the InformationWeek 500 can be found online at www.informationweek.com/iw500/.
About j2 Global
j2 Global, Inc. (NASDAQGS: JCOM) and its subsidiaries provide Internet services through their two divisions: Business Cloud
Services and Digital Media. The Business Cloud Services Division offers Internet fax, virtual phone, hosted email, email
marketing, online backup, unified communications and CRM solutions. It markets its services principally under the brand names
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eFax , eVoice , FuseMail , Campaigner , KeepItSafe and Onebox and operates a messaging network spanning 49
countries on six continents. The Digital Media Division consists of Ziff Davis Inc., which offers technology, gaming and lifestyle
content through its digital properties which include PCMag.com, IGN.com, AskMen.com, Toolbox.com and others. Ziff Davis also
operates NetShelter Powered by BuyerBase, an advanced digital ad targeting platform, and Ziff Davis B2B, a leading provider
of research to enterprise buyers and leads to IT vendors. As of December 31, 2012, j2 had achieved 17 consecutive fiscal
years of revenue growth. For more information about j2, please visit www.j2global.com.
About InformationWeek
For more than 30 years, InformationWeek has provided millions of IT executives worldwide with the insight and perspective they
need to leverage the business value of technology. InformationWeek provides CIOs and IT executives with commentary,
analysis and research through its thriving online community, digital issues, webcasts, proprietary research and live, in‐person
events. InformationWeek's award‐winning editorial coverage can be found at www.informationweek.com. InformationWeek is
produced by UBM Tech, a global media business that brings together the world's technology industry through live events and
online properties. Other UBM Tech's brands include EE Times, Interop, Black Hat, Game Developer Conference, CRN, and
DesignCon. The company's products include research, education, training, and data services that accelerate decision making
for technology buyers. UBM Tech also offers a full range of marketing services based on its content and technology market

expertise, including custom events, content marketing solutions, community development and demand generation programs.
UBM Tech is a part of UBM (UBM.L), a global provider of media and information services with a market capitalization of more
than $2.5 billion.
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